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introduction

* socio-techno-cultural environment
* digital engagement

* embedded co-production

* experimentation

* participation
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technologies in culture
digital experiences now closely aligned with the smart city
agenda
* creative technologies
— new approaches afforded by emerging technologies for
creative practice place artists at the forefront of innovations
* playfulness lens

— new types of engagement from passive to active interaction,
may be time-based or permanent

— involve citizens and tourists, artists/ creatives, policy-makers
and local businesses in public, private and commercial
spaces
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cultural co-creation

» wellbeing ‘physical, mental and social’ (VWHO 1946, World
Commission 1886, UNESCO 2015, etc)

* aimis improvement of living standards and 'quality of life’
importance of creative expression at an individual level >>> influences
how people relate to others and contribute to society as a whole

arts contribute directly to the health and care system in both
preventative and therapeutic capacities
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technology infrastructure
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SMART INFRASTRUCTURES AND TECHNOLOGY DEVICES

Sources: Zigurat Global Inst of Technology, 2019;
DAmico et al 2020 B
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public realm in cities

* space shared communally by the public - universal
access, common ground, shared amenity

* parks, plazas (squares), monuments, buildings, pedestrian
pathways, streets, street furniture, atriums, shopping
centres, community centres, advertising hoardings,
building exteriors, vehicles and transport mechanisms,
people, the virtual space

* permanent, semi-permanent, temporal, performative,
interruptive, ubiguitous, invisible

* static, dynamic, evolving, co-created

ark-ar g

W
@]

challenges....

* synthesizing technological advancements
 convergence of virtual and physical
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convergence

life-scale

Immersive production

navigated
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* narrative
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screen-scale
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challenges....

* changing nature of ‘public realm’

* humans-inthe-loop

* places-in-the-loop

» stakeholder ecosystem integration

* GDPR

* cybersecurity

* keeping up with consumer behavior!
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technological disruption
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Art-Al Festival

Aim
* to generate awareness among a general public

audience in [city] of the roles and potentials of
artificial intelligence (Al) through an art festival

Objectives

* position art that demonstrates Al and ‘smartness’
in the public realm

» with stakeholders, develop a general public
engagement strategy

» assess the roles of creative technologies in raising
public awareness of its capabilities and potentials
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AAIF ethos

* accessibility

* equality / diversity

* collaboration

* collective intelligence

* human & place in the loop

* contemporary issues highlighted
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First 5 years, 2018-2023
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PERS ORMANCE | ARTIICHL INTELLIGENCE
CONFERENCE | FILMS | INSTALLATIONS

STATE OF THE AI-ART

W @ArtAiFestivol

0 ArtasFestivel
IFestLeics

dmu.acuk

LEICESTER | MAY.16 - 31 art-ai.dmu.oc.uk

PHOENIX | HIGHCROSS © ARTAIFestival
HAYMARKET THEATRE
HAYMARKET | CENTRAL LIBRARY #ARTAI2019

Interstitial Space (Klingemann), Phoenix (gallery)

ARTS COUNCIL
ENGLAND
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Improbotics (live performance) @ Phoenix

Britbot (Libby Heaney) @ Phoenix (café)
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Neural Zoo [Sophia Crespo) @ Highcross | Haymarket Shopping Centres Neural Synthesis (Gene Kogan) @ Central Library |LPT Dementia Outpatient Centre
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Useless Machines [Nadine Lessio) | Workshops (Sidefest) @ Haymarket Theatre Guest Lecture | Conference @ Phoenix

art-ar s %

e art-ar s %

art-ar s




art-ars T e 0eQ

PROGRAMME

[CAN PIXELS CONTROL YOU?
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Elvis (Libby Heaney) @ Highcross | Haymarket Shopping Centres & Online (taster)

N

ELVIS
BY LIBBY HEANEY
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Hexells (Alex Mordvintsev) @ Green Dragon Sq | LCB Depot & Online (+ taster)
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Print brochure

Visit Leicester, Leicester Museum,
Phoenix, LCB Depot

4 S ..

Masked Reality (Harshit Agrawal) @ Haymarket Shopping Centre & Online (taster)
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Watching: Blade Runner | 2001 Space Odyssey (Ben Bogart) @ Phoenix gallery
& Online (taster)
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Hello Lamp Post @ City Centre & Online (taster) PLEA (Tomislav Stipancic) @ Central Library & Online (taster)
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Degenerative Cultures (Cesar & Lois) @ Innovation Centre & Online (taster) ArchXtonic (Fabrizio Poltronieri) @ Haymarket SC | Green Dragon Sq |
UK Pavilion @ Dubai Expo 2020 & Online (taster)
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Cities Tango (Ernest Edmonds) @ LCB | V) Patel LED | UK Pavilion @ Dubai Expo 2020 Online Programme — Artist Talks, Panel Discussion, Live Performances, Q&A
& Online (taster) (livestream & recordings)
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Discussion : Future of Creative Al
S July ® 6-7.30pm UTC#+1
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Downloadable Content — Art Al Playbook (Sidefest)

SECTION 1: FACES
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SECTION 2: PATTERNS

SECTION 3: WORDS

Beta-X Lab / Heritage Action Zone (1 Feb — 31 Mar 2022)
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See Leicester In A New Way
Through The Art-Al Festival

Vou can talk to Leicester landmarks as part of Artificiall
Itelzgence estea.
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With Harshit Agrawal
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